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A visual story about what we do.
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GROWTH

To successfully navigate change and
achieve lasting growth, businesses need to adopt
innovative solutions that ensure smooth
transitions and adaptability.”

BUSINESS GROWTH SOLUTIONS

At ADVANCE IOWA, we are dedicated to promoting business growth by helping organizations identify unique
challenges and opportunities at any operational stage. Recognizing the importance of current state and market
analysis, we offer strategic planning and educational workshops. Our business growth-focused solutions ease
the challenges of Industry 4.0 technology integration, implementation, and execution. With our comprehensive
assessment tool, these innovative steps become feasible, clear, and sustainable.

Todd E. Hutcheson

£I10WA

Our approach enhances performance metrics and empowers businesses to implement effective management
systems and tools, driving long-term value and success. Our dedicated team is committed to inspiring, educating,
and guiding clients as they pursue their goals, ensuring the sustainability of their businesses and communities

for future generations.

WE EMPOWER YOUR SUCCESS

|\/| PROVEN EXPERTISE

Our team of seasoned professionals brings years
of experience and a track record of success in

various industries.

HoLIsTIC APPROACH

development.

CUSTOMIZED SOLUTIONS

2 &

impact and ROL.

Our programs are tailored to meet the unique
needs of your organization, ensuring maximum

FACTS COUNT

COMPANIES THAT IMPLEMENT

SIX SIGMA METHODOLOGIES
SEE AN AVERAGE OF

50% IMPROVEMENT
IN PROCESS EFFICIENCY.

We offer a comprehensive suite of services that
address every aspect of business growth and skill

ORGANIZATIONS THAT INVEST IN
LEADERSHIP DEVELOPMENT ARE

2.4 TIMES MORE LIKELY TO
HIT THEIR PERFORMANCE TARGETS.

By partnering with us, you are investing in a future of sustained growth and excellence. Explore our

outreach programs and business transition solutions for additional support.

TALK!

8120 Jennings Drive | Cedar Falls, IA 50614 319-273-4692 info@advanceiowa.com advanceiowa.com

GROWTH SOLUTIONS

STRATEGIC PLANNING
ESSENTIALS

Understand strategic planning through
group presentations. Develop and
implement plans that align with long-term
objectives, ensuring every action supports
overarching goals.

ald T

SIX SIGMA

Master Six Sigma methodologies to enhance
process efficiency and achieve certification

for professional growth. Learn to identify and
eliminate defects in processes.

'

TECHNOLOGY INTEGRATION

Our programs provide insights into
advanced technologies, focusing on
business feasibility and sustainability.
Enhance efficiency, reduce costs, and
drive growth with cutting-edge practices.

SYSTEMS MANAGEMENT

Utilize advanced tools for effective business
systems management and process optimi-
zation. Implement ERP systems and other
software solutions to integrate and streamline
operations.

r

£

STRATEGIC PLANNING

MASTERY WORKSHOPS

Join personalized, in-house workshops
focused on strategic planning, implemen-
tation, and execution. Develop tailored
strategies with our experts to align action:
with company goals.

LEAN TRAINING

Adopt lean management principles to elimi-
nate waste and improve process efficiency.

Streamline operations, reduce costs, and
enhance value delivery to customers.

ASSESSMENT MANAGEMENT

Identify key growth factors and evaluate your
business environment and capabilities. Assess
current status, future goals, and required skills

to guide development and stay on track.

PROJECT MANAGEMENT

Learn essential project management

skills to lead projects successfully from
initiation to completion. Our training covers
methodologies like Agile, Scrum, and
Waterfall.

S

Look for our CE CREDITS symbol to identify specific educational programs,
workshops, and events that offer CONTINUING EDUCATION credits.

I DVANCE

LEADERSHIP DEVELOPMENT

& TRAINING
Boost leadership skills through targeted

programs and resources. Improve culture
and performance by fostering an ownership

mindset aligned with business success.

CONTINUAL IMPROVEMENT
Implement continuous improvement strat-
egies to optimize business processes and
drive sustainable growth. Utilize tools like
Kaizen and PDCA (Plan-Do-Check-Act).

o
PERFORMANCE METRICS

Establish and monitor key performance
metrics to drive operational excellence

and business success. Set SMART goals

and use data analytics to track progress.

RISK MANAGEMENT

Develop strategies to identify, assess,
and mitigate risks to ensure business
continuity and resilience. Leverage
the latest technologies and innovative
practices to stay ahead of the compe-
tition. Explore emerging trends and
foster a culture of innovation.

8120 Jennings Drive | Cedar Falls, IA 50614 319-273-4692 info@advanceiowa.com advanceiowa.com
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TRANSITION

To successfully navigate change and

[ achieve lasting growth, businesses need to adopt
innovative solutions that ensure smooth

E 2 transitions and adaptability.”

o A Todd E. Hutcheson
GUIDING. {3} Sictor o ADUANCE IOWA
B

TRANSITION SOLUTIONS

At ADVANCE IOWA, we are dedicated to facilitating smooth business transitions by helping organizations
navigate succession planning, valuations, and employee ownership. Recognizing the importance of current
state and market analysis, we offer strategic planning and educational workshops. Our transition-focused
solutions simplify the complexities of these processes, making them clear, feasible, and sustainable.

Our approach enhances performance metrics and empowers businesses to implement effective
management systems and tools, driving long-term value and success. Our dedicated team is committed
to inspiring, educating, and guiding clients as they pursue their goals, ensuring the sustainability of their
businesses and communities for future generations.

WHY CHOOSE US?

l/' PROVEN EXPERTISE

Our team has extensive experience in succession planning, valuations, and @ Education
employee ownership, ensuring you receive knowledgeable and reliable

guidance.
l\/| Resources
l\/l COMPREHENSIVE APPROACH

From strategic planning to educational workshops, we provide a holistic @ Outreach
approach that covers all aspects of business transitions.

PROVEN RESULTS D‘/ Guidance
l\/| Our approach enhances performance metrics and empowers businesses
to achieve their goals, ensuring the sustainability of their operations and .
- g g el P ‘/l Consultations
communities for future generations.

Let us help you navigate the complexities of today’s business environment and successfully
transition your business. Explore our programs for more tailored business solutions.

TALK!

8120 Jennings Drive | Cedar Falls, IA 50614 319-273-4692 info@advanceiowa.com advanceiowa.com
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EMPLOYEE OWNERSHIP

Explore employee ownership options with
expert guidance tailored to your business's
unique needs and long-term goals.

ESOP PRE-FEASIBILITY STUDY
High-level analysis of company financials
to evaluate the potential net benefits of
pursuing an ESOP to give direction before
engaging a feasibility study consultant

WORKER COOPERATIVE
DEVELOPMEMT

Guidance on transitioning to a worker-
owned cooperative offering the selling
owner a buyer while giving employees
a stake in the business and a voice in
decision-making

credits]

PRESENTATIONS WEBINARS & PODCASTS EARN CE CREDITS
Through dynamic, audience-focused talks, Access expert insights and practical Earn Continuing Education (CE) Credits
expert speakers offer valuable insights on advice on business transitions and while expanding your knowledge and
business transitions, succession planning, employee ownership through convenient, skills at qualifying, expert-led workshops,
and employee ownership pre-recorded and live online sessions seminars, and events.

8120 Jennings Drive | Cedar Falls, IA 50614 319-273-4692 info@advanceiowa.com advanceiowa.com
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business solutions

Our OUTEACH PROGRAMS are tailored to
meet the unique needs of businesses,
ensuring that participants gain practical skills
and knowledge that can be immediately
applied in their professional roles.

EDUCATING & %

ouTrReacH PROGRAMS

In today’s rapidly evolving business landscape, continuous education and skill development are crucial for
sustaining growth and navigating transitions. ADVANCE IOWA developed comprehensive outreach programs that
are designed to equip professionals with the knowledge and skills needed to thrive at every phase of the business
life cycle. From engagement and planning sessions to advisory consultations, seminars, and workshops, we offer
a diverse range of opportunities to enhance your capabilities and drive your business forward.

BENFITS OF CHOOSING US

COMPREHENSIVE PROGRAMS

Our outreach initiatives cover a wide spectrum of educational and skill development needs, including
C\4 engagement and planning sessions, advisory consultations, seminars, webinars, presentations, and

workshops. Each program is designed to address specific challenges and opportunities, ensuring a

holistic approach to professional growth.

EXPERT GUIDANCE

Our team of experienced professionals provides personalized advice and insights, helping participants
D\/ navigate their educational journeys with confidence. With a focus on accountability and continuous

improvement, our advisory sessions and consultations ensure that you receive the support needed to

achieve your goals.

NETWORKING OPPORTUNITIES
\/ Through peer groups, conferences, and tours/site visits, we facilitate valuable networking
CJ opportunities that foster collaboration and knowledge sharing. These interactions help build strong
professional relationships and open doors to new business opportunities.

Join us in empowering your team with the skills and knowledge needed to excel in today’s competitive
environment. Be sure to Inquire about our tailored business growth and transition solutions.

TALK!

8120 Jennings Drive | Cedar Falls, IA 50614 319-273-4692 info@advanceiowa.com advanceiowa.com

ASSESSMENT & MGMT TOOLS RESOURCE LIBRARY

Evaluate the business’s current status, future A growing collection of educational

goals, and required skills. These insights materials, including articles, books, videos,

guide development and ensure the business and online resources, supporting business

remains on track. growth, transitions, and outreach.
TALK!
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NETWORKING & EVENTS

LEADERSHIP PEER GROUPS
Leadership peer groups meet to share,
discuss, and solve business-related
issues, fostering knowledge sharing,
collaboration, and continuous learning
among participants.

CONFERENCES

We host an annual employee ownership
conference and attend various nationwide
conferences, offering discussions on trends,
technology, business topics, and networking
opportunities.

TOURS & SITE VISITS

Organized visits to relevant sites and
institutions offering participants a
firsthand look at best practices and
innovative approaches in education
and skill development.

CE CREDITS

Eam Continuing Education credits
through some of our educational
programs.

8120 Jennings Drive | Cedar Falls, IA 50614 319-273-4692 info@advanceiowa.com advanceiowa.com
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« Increase Revenue

« Accelerate Growth

« Set Performance Benchmarks
« By-step Obstacles

« Increase Profitablity

YN | vniversity of Northern lowa

Business & Community Services

Roundtables are being formed NOW!
Meetings will take place monthly
at a time and day determined

by table members.

For more information visit
ADVANCEIOWA.COM/ADVANCE-PEER-GROUPS
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Success Is not just about
what you accomplish,
but what you
Inspire others to do.

Todd E. Hutcheson

Crirector of ACAAMCE IO

QUOTES & INSPIRATIONAL POSTS

ADVANCE I0WA

Collaborate with

to inspire, educate, and
provide guidance as they

to achieve their goals.

together. @ sw 73409

GROWTH
« SOLUTIONS

&

HENKEL CONSTRUCTION COMPANY
THANK YOU FOR YOUR TRUST!

practicalstrategies for
oD E. HUTCHESSV':A growing and improving
NCE
DIRECTOR ADVA

business GROWTH solutions

ADVANCE IOWA's systematic
process helped lead our
Team through the experience

and stimulated valuable

discussions about many
important aspects
of our business.”

KENT A. BRCKA, PRESIDENT
HENKEL CONSTRUCTION COMPANY

ADVANCE IOWA business solutions

W /. ovANCE 0wA

GUIDE YOU & YOUR BUSINESS.
BUSINESS SOLUTIONS

ON THE ROAD
®

On December 16", Todd
Hutscheson, director of
ADVANCE IOWA wrapped
up his strategic planning
workshop at Henkel
Construction Company.
His workshop series

explored theoretical and

their business.

Sharing business GROWTH SOLUTIONS
at HENKEL Construction Company in Mason City lowal!

y J\DVANCE |OW/A

ONLY FOR YOU...

HEARTS,
ONE

Tobea

- for
business growth and transition,

making positive impacts within the

together « . . =

__ COMMUNITY BB
= 2 EN MENT &=

WE WERE THERE!

PACK THE DOME
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BRAND DEVELOPMENT | DIGITAL & PRINT MEDIA

WHO WE ARE.

The lowa Center for Employee OW
premier resource hub dedicated to

i lowa.
loyee ownership across o
em:neyct‘lon we provide education, resources, and srt;(;‘p; e
(t;o Sinesses, interested in exploring employee owsngp) o
urt'cularly Employee Stock Ownership Plans (E ,
parti

i EOT). Our godl
X ee Ownership Trusts ( N
Cooperatives,and Fmo <es, employees, and communities

ansition 1o, OF strengthen,

nership (A-CEQ)is the state’s
promoting and expanding
As a central point of

is to empower lowa busines
with the Kknowledge and toolsto tf
pbroad-based employee ownership.

WHY IT MATTERS.

ic resilie
Employee ownership fosters economic re

productivity, growth, and improve

Workers realize petter pay. penefits,

job satisfaction.

th anchored pbusinesses,

ommunities Wi i
ding enhanced civic engagement,

unity wealth puilding.

positive impacts toc
increased local spen

stable jobs, and comm

feasible

i ve a
Owners ready 10 transition their compgny 12a i
buyer, value goals reached,and a lasting legacy-

e created for pusinesses and

i ities ar :
Economic opportunit ® i disparites and fostering

communities reducing fina

economic stability.

Fo |A-CEO.ORG

= info@|A-CEO.ORG

<, 319-273-4692

I University of Northernllowa
Business & Community Services

STACY MULLINEX

ncy with higher
d longevity for the business.

increased wealth, and

IA.-CEO™

HIP
JOWA CENTER FOR EMPLOYEE OWNERS!

OUR MISSION.
o b
Support economic prosperity In lowa ey
advocating for broad-based emp\::,::s
i nd local econo ,
ownership to expa :
\  create employee wealth, build strondg
workforce, strengthen pusiness an

promote vibrant communities.

MANAGED BY ADVANCE IOWA

'Epoyee Ownership

?
WHAT IS EMPLOYEE OWNERSHIP?

Employee ownershipis a shafed equnFy gce)dcil n\:g\aer:j

employees have an ownership stake llt] i

These employees may or may not be invo! e
management decisions. However, the shaf;el S
in the company performance increases efficie

elevate financial success.

i i ined
Employee ownershipis a tool that assists with Su§ta1
. size.
P s prosperity regardiess of the company '
e directly correlate their

loyees
t works because emp : o
vested interestinto the company's profitability.

Assisted 91 iowa companies

and conducted 23 seminars <?r
ated to succession

sentations rel i
pre: ployee ownership

planning and em
throughout lowa.

The |A-CEO hosts our
annual Employee Ownership
Conference in Qctober.

\We are proud o be the 21st state

center inthe Employee ownership
Expansion Network (EOX).

N I University of Northern}owa
Business & Community Services

IA.-CEOW

HIP

S|
IOWA CENTER FOR EMPLOYEE OWNER:

Program Manager 1A-CEO E . o ADVANCE o
i i.edu EAE

stacy,mul\lnex@unl e
- |A-CEO.ORG

(319)273 6557 g

614
8120 Jennings Dr.,Sui\e128,Cedav Falls,IA 50

BUSINESS CARDS

IA-CEO ¥

IOWA CENTER FOR EMPLOYEE OWNERSHIP

/4

OUR SERVICES

At the lowa Center for Employee
Ownership (IA-CEO), we provide
expert guidance and resources—many
at no charge—to help businesses
explore, implement, and sustain
employee ownership.

v/ Education
v/ Resources
v/ Outreach
v/ Guidance

Through consultations, assessments,
educational events, and peer
networking, we empower business
owners and employees to create
lasting success and shared prosperity.

Reach out to the IA-CEO for personalized
guidance and additional resources.

D\/ We’re here to help you

EMPLOYEE OWNERSHIP

\/ Consultations

IA-CEO J@'%

o vcom &
FA.
=

\SSESSMENT
nfluencing your

EMPLOYEE OWNERSHIP
Explore employee ownership options with
itability, and expert guidance tailored to your business’s.

Yen operations

unique needs and long-term goals.
‘ansitions

b
every step of the way! CONFERENCE nry ESOP PRE-FEASIBILITY STUDY
_— 0t High-level analysis of company financials
October 23, 2025 // Ankeny, lowa an withstand

LET'S TALK

Reach out to the IA-CEQ for personalized
guidance and additional resources. We're
here to help you every step of the way.

3 6

SENIOR PROGRAM MANAGER ~ SENIOR PROJECT MANAG
deborah.giarusso@uni.edu stacy.mullinex@uni.edu
% 319-273-6557

X4 info@lA-CEO.ORG &: IA-CEO.ORG CONNECT WITH US!

and Network In a supportive setting.

PRESENTATIONS

Through dynamic, audience-focused talks,
expert speakers offer valuable insights on
business transitions, succession planning,
and employee ownership.

% 319-273-6557

FLYERS &
INFORMATION

1A- -

IOWA CENTER FOR EMPLOYEE OWNERSHIP

EMPLOYEE OWNERSHIP

October 16,

(X1}
FFA Enrichment Center / DMACC Ankeny Campus

ANKENY, IA

Join us for an exclusive employee ownership
event featuring leading professional experts
and company storytellers.

Registration &
Conference Details :

CONFERENCE
SPONSORS

1 oAk
i - ASSOCIATION
U OF BUBINESS
= ARD M DUETRY
O “rincipal .

B 5353

€ cananvr rLanHing

CHARLES GRASSLEY
U.S. Senator

=N
- 319-273-4692
INFO@IA-CEO.ORG

IA-CEO.ORG

m Al RA/SER

(et d MANAGED BY ADVANCE IOWA

AT THE UNIVERSITY OF NORTHERN IowA

Deb GIARUSSO Stacy MULLINEX  Judy BUTLER
PROGRAM MANAGER

judy.butler@uni.edu

=4 info@lA-CEO.ORG

to evaluate the potential net benefits of
pursuing an ESOP to give direction before
engaging a feasibility study consultant.

ng strategies to
1 safeguard

ENT 'WORKER COOPERATIVE
. ture and DEVELOPMENT
f in @ Ig an ownership Guidance on transitioning to a worker-
loyees with owned cooperative offering the selling

business success.

=g

WEBINARS & PODCASTS

Access expert insights and practical
advice on business transitions and
employee ownership through convenient,
pre-recorded and live online sessions.

owner a buyer while giving employees
a stake in the business and a voice in
decision-making.

EARN CE CREDITS

Earn Continuing Education (CE) Credits
while expanding your knowledge and
skills at qualifying, expert-led workshops,
seminars, and events

& IA-CEO.ORG connectwitHus! f in @

SAVE-THE-DATE

EMPLOYEE OWNERSHIP

CONFERENCE

AVE . DAT

OCT. 16, 2024

FFA Enrichment Center // DMACC Ankeny Campus

ANKENY, IA

MORE CONFERENCE DETAILS
COMING SOON!

info@advanceiowa.com

https://advanceiowa.com/IA-CEO

POST CARDS &
SOCIAL MEDIA
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PROMOTIONAL MERCHANDISE

l e®e |IA-CEO
EMPLOYEE OWNERSHIP
q F CONFERENCE

EMPLOYEE OWNERSHIP

GENERALIST
DIGITAL BADGE

Dear IA-CEO Conference Attendee,

Thank you for attending the 2024 IA-CEO Employee Ownership Conference! Because of your
participation, you are eligible to receive a digital badge for Employee Ownership Generalist.

What is a digital badge?
Badges are digital credentials designed to recognize participation and achievement in co-curricular
experiences. Badges are a digital representation of professional development and skill acquisition.

Digital badges are clickable icons that contain information such as the issuing institution, date earned,
criteria required to earn the badge and evidence that shows an individual has met the required criteria.
Badges can be shared on social media, such as LinkedIn, added as a link on a digital resume,
embedded in an e-portfolio, linked with an email signature, etc.

This digital badge is available to you at no charge. Simply pro
scanning the QR-code. The badge will be emailed to you in apg

Sincerely,
Your IA-CEO Team!

to pt
name & ems

EMPLOYEE OWNERSHIP

CONFERENCE
https:/forms.gle/jMz9u52vd7ZWoV

BADGES

JOIN US FOR THE 2*° ANNUAL
IA-CEO Employee Ownership Conference

This event is designed for individuals
and organizations interested in exploring
the power and potential of employee

(TL]

October 16, 2024
REGISTRATIONIS O

manaceo 8y ADVANCE |OWA AT THE UNIVERSITY OF NORTHERN lowa

REGISTRATION

ownership. Whether you are a seasoned
expert or just beginning your journey,
this conference offers helpful insights,
connections, and inspiration.

PEN!

We are honored to announce Senator
Chuck Grassley as the Keynote Speaker.

T |A-CEO W

ONLINE ADS
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Welcome

& opening remarks. IA'CEO ‘

IOWA CENTER FOR EMPLOYEE OWNERSHIP

Leslie is the dean of the David W. Wilson College of Business.

Princeton Review recognizes Wilson College as one of ST U D E N T CO N F E R E N C E
the best business schools in the world, supported by its

she works with the college’s stakeholders to establish the
strategic direction and priorities of the college, manage the
budget, and seek new revenues.

Leslie K.
WILSON

SVEE OWNERSHIP , Coe College v~ Emily Voyna, UNI

JOWA CENTER FOR EMPL

DEAN,
WILSON COLLEGE
OF BUSINESS AT UNI

v~ Kaiden Wild, UNI

VGM Group (3)
6 IA-CEO Employee Ownership Conference

EMPLOYEE OWNERSHIP MULTI-PAGE

CONFERENCE CONFERENCE

PROGRAM

m & Information

us | Ankeny, IA

Progra

FFA Enrichment Center | DMACC Camp
October 16, 2024

/

accreditation through AACSB International, a status achieved
by only the top 5% of business schools worldwide. As dean,

Wilson is particularly interested in: v~ Sam Barnes, ISU v~ Reagan Lommell, UNI
v Increasing the number of women majoring in business.
College v Cesar Lopez, Coe College
v~ Expandin~ i~ g p g
v~ Kar Meh, UNI

|A CEO ‘ |A-CEO.org v/ Anja Mills, Coe College

v Virginia Walker, Coe College

[OWA STATE ?3 wim

UNIVERSITY o L 1 [ Ry

LF L OLTEGE o L
‘ .
Rayser Holding (4)

Jerry Ripperger

IA-CEO Employee Ownership Conference
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NDRY 4.0 PROJECT | DIGITAL & PRINT MEDIA

FOUNDRY 4.0

Technologies revolutionizing
the metal casting industry!

SHAPING 4
e FUTURE OF AN

INDUSTRY

Digitization, rising production costs, shortage of skilled workers,

and supply chain issues are common manufacturing concerns.

The foundry and the metal casting industries are no exception. ‘ ‘ Our partnership offers the nation's foundry
Foundries across the nation are under constant pressure to
improve processes and overcome the challenges of this segment.
The demands for accuracy and precision, as well as notable
increases in the quantities, product range, and components, will

continue to rise-

industry and its supply chain a unique
blend of applied research in
Industry 4.0 technologies.

Combined with direct technical assistance,

participating small-medium enterprises are

Solutions & Opportunities

By utilizing innovative technologies, digitizing, and implementing

now positioned to be more competitive,
automation, foundries and their pre- and post-processing partners profitable, and resilient. , ’
nationwide can move towards @ viable and profitable future.

Change, however, is not always easy of affordable. states Brian Schmidt,
program Manager. NCDMM

The Foundry 4.0 Partnership

The Defense Logistics Agency (DLA) and the National Center for
Defense Manufacturing and Machining (NCDMM), acknowledge
the situation and recognize the challenges and ob
joining forces with two universities, the University of Northern lowa
(UNI) and Youngstown State University (Ysu), foundries will be able
to increase the adoption of Industry 4.0. Our measures determine
how an intelligent factory fits into core operations, finance, sales,
and marketing by utilizing research, commerciaiizaﬂon, and new
workforce training solutions.

Advantages & Results

in quality and customer satisfaction for generations to come.

This project is sponsored by the Defense Logistics Agency Information Operations, 168, Research & Development, Ft. Belvoir, VA, and the DLA Troop Support, Philadelphia, PA.

al 2 Exelienie
" . b

({): NCDMM UNI | vrivsy of Northern lowa. Ty

p il Business & Community Services A

/ Cé\lTRER 6OR Busmg“s-sl
7 INNOVATION
Todd E. Hutcheson

Executive in Residence

8120 Jennings Dr, Suite 128, Cedar Falls, 1A 50614 Ely}_@

P(319) 273'6008 (o} (3‘19) 431-6396 cbgi. uni.edu E o

y”’ Uriversity of Horthar lowa

st & Comerany oaors

BUSINESS CARDS

THE APPROACH

d demands o address while planning
gies into an exsisiting firm/foundry. By
d incorporating automation, foundries
a sustainable and profitable future.
affordable. Our hope is to help
in smart restroom solutions focused on
. Together we can create the intelligent
ards of performance and responsibility.

WATER CONNECTS US®

WWater Connects Us® is more than just
loan's tagline. Sloan understands  the
dynamic relationship between the world's
water management systems and its water
ecosystems We connect communities of
engineers, architects, designers, building
managers and owners {0 h\gh—efﬂuem
products and systems to promote healthier
water ecosystems for generations 1o come.

e
ol

The FOUNDRY 4.0 Partnership aims to provide American-
stacles. BY pased foundries with the competitive edge in technology
while optimizing productivity, output, and product quality,
catapulting American-based foundries forward. These tech-
nological innovations create opportunities that help build a
dynamic digital ecosystem. Several notable advantages are
cost reduction, shortened deadlines, and deploy excellence

FLYERS &

CASE-STUDIES

b
FOUNDRY OWN
SUPPLY CHAIN PAREEER%!

OUNDRY 4.0

- .
echnologies revolutionizing

the metal casting industry!

UNI | snversyctrovemions

INDUSTR

FOUNDRY4.0@NCDMM.ORG

BANNER

@:NcoMM W[

Business & Community Services
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9 STEPS TO SUCCESS

- WORKSHOP

STEPS TO SUCCESS

WORKSHOP

ILIKED THE
OPPORTUNITY TO
ATTEND ONLINE
THIS NORMALLY
ISN'T AN OPTION, :

Adam SMITH

Operations Manager
Andritz inc.

Good content, maybe have a breakew

technical and more busThe

DONsco INC., Wrig

TESTIMONIALS

anagement tapi Y
\ ~Chrig BUCK

ansadanoger, Donsco inc

EXPLORE!

FdUNDRY 4.0

TRANSFORMATION WORKSHOF 3

CHALLENGES &

. FOUNDRY OWNERS
OBSTACLES INTQ OPPORTUNITY

SUPPLY CHAIM PARTMERS!

o RCDMM W —

R_ () =

STEPS TOSUCCESS

'WORKSHOP
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WORKSHOP @

FOUNDRY 4.0 PARTNER
J SHIP
ENGAGEMENT SUCCESSES IN NUMBERS..
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PRESENTATIONS ¢
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WHY

CONNECTING INF'UTS TO ASSESSMENTS
FOUNDRY 4.0 PROJECT | DIGITAL & PRINT MEDIA T o LS AaaE S

Robotic Outposts in the Nether Regions:

HOW

are Positively IMPACTING the

Defense Castin
Supply Chain

FOUNDRY 4.0

Ry s FOUNDRY 4.0

the metal casting industry! : ! TECh HDIDQiES I‘EUD|UtIDﬂi2Iﬂg
WHAT: A DLA funded effort enabled NCDMM and two midwestern Universities, Youngstown State’s EXCELLENCE TRAINING CENTER and th E' m eta I Ca Sti n g i n d u Stry !

the University of Northern lowa’s FOUNDRY 4.0 CENTER, to serve as enduring Industry 4.0 Outputs in the heart of the nation’s casting base.

UNI Foundry 4.0 Center YSU Excellence Training Center (ETC) Current Industry 4.0 technology assessments often lack vital information for '

Sea Ui ok el Yo A iR businesses to identify their highest value areas for implementation. To achieve B

« Automating Casting Finishing Operations « Labor Efficient Scanning

. Devel t of Casting Digital Twi - Digitizati i - i i I i i 5 i
veareaa Py Prosce o et wordorce Taining SVOITTIRRRGTELUT Ot IVESITIeNS, Coleboralve and nhjechie: assessents INDUSTRY 4.0 TECHNOLOGIES: Multifaceted business value & benefits
- Foundry Leadership Business Value - Foundry Tech Integration Case Studies connected to L(E“jf pElfDrmEnCE' indicators are essential. This prDjECt aims to +Lower Product Development Costs -Enhanced Efficiency & Risk Mitigation - Pradictive Mairtenance

address these assessment issues and enhance the value of Industry 4.0 Diversify Revenue Sources +Real-time Decision Making »Supply Chain Optimization
=High Performance Equipment «Improved Customer Experience « Customization & Personalization

implementations. »Aquate Data Collection Methods ~Sustainability & Environmental Benefits  -Competitive Advantage & Talent Retention

EXECUTIVE SUMMARY 14.0 KEY IMPACTED BUSINESS MEASURES

« A unique set of difficult business headwinds exists today « Operating Efficiency - Data Security
Project Benefit: Combatant Commanders will gain increased platform readiness via a more agile casting supply chain_ @ |4.0 IE‘ChﬂCrl'Dg‘y' iFI"II:}IE‘rT'iEI'IthIDH can E'EI'SE thege hEﬂdWindS - DUEF’EH Equlpment EffECtWEI‘IESS - fmpl‘GUEd CUEEDH'IIZEIUGH
; G NP 2 « Product and Process Yield « Throughput Reduction
s Fivcomn ST, st GE g « Assessment and strategic planning is critical to selecting _ _ Lo s :
INDUSTRY -7 - Capacity and Capacity Utilization « Prototype Turnaround Time

, the highest value actions . Inventory $$siturns . Improved Safety
The value of many current assessments is less than optimal

Connecting 14.0 assessment to KPIs to Business Value Start

LARGE-SCALE EDUCATIONAL provides the highest overall return to a business TODAY!
POSTER SERIES

FOUNDRY 4.0

AUTOMATED
3-D SCANNING
PART VERIFICATION

Part verification can be a long and tedious process in the DoD supply chain. Parts often need to
go through multiple dimensional checks to ensure they meet requirements and typically requires

aworker to have hands on a part for hours at a time between setup and dimensional reporting.
An automated three dimensional (3D) scanning cell that requires little to no prior scanning or
robotic training to use is now operational at the Excellence Training Center. This cell utilizes an
industrial collaborative robot, a handheld 3D scanner and a simple software program.

STEP-BY-STEP

i -_! Metrolog works directly

AUTOMATED ASSESSMENT INDUSTRY 4.0 IMPLEMENTATION

This presentation will highlight how personnel at Youngtown State University’s Excellence
Training Center through a DLA funded effort were able to set up an automated 3D scanning cell.

: s CEMTIN PO DLAES .
with the Handyscan's == ] , I e . T “GROWTH JOIN the Conversation!
VXElements o capture FHEHIE G i ﬂ - 14.0 Improvement
the scan data. S — - | B i 'INN TIDN £ P Ploasa take i morment bo scan e G code to access our
- B ettt l : I i | i | ; 7 Pubentisl Sunsriary Regart TR b S e fir by A CRts oa
it | o | 1 : i e S . bk
I I I i « Summary of Findings egistrabon form On W il cuiickcly
v v ] 1 T = -
- Scanning by hand on a simple shape Lt | e 2 p-F X = |2t (S0 1. = « Hey Opportunities it i toich to cksiart e assanmmi! process o both
TRADITIONAL HAND o took 20 minutes from setup to final L | [rep— - t | Co R | | ' L o
SCANNING PROCESS & . report. The scanning process and bt | | — H 4 A Pkt e e e MR T T n s e, mnm » Considerations J ok
post processing took 12 minutes, The point cloud is transferred Lo = - — . S B 118 0 = 1R ]k Sh = ]— e PR
the report took 8 minures. to Metrolog. -l & EEA— i o] . | T o « Cthar Commants e s, posiic a5 it cuting-ecipe
; = 1 Y : l . l e tEELLT . I o . vl advvancements and debdng Improvement as well
e = - 3 = = e =B s aph, W i v # .
ilanted Hamussing Al fos READY TO BEGIN YOUR JOURNEYT 5
Metrolog auto-aligns the Revolutlonizing EMickort & Enalghiiul
reference CAD data and Banrssmany fhapartiog GR-Cope & LINK T oun GooosLE FoRm

Assesament Reparts

the Scan data

ALEHESS BCBATON Hr e P Bedvoidr, V&, st tha DLA Troap Support, Pedisdaiphia, P
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THE LAST TACTICAL MILE SEMINAR SERIES

BRAND CREATION | DIGITAL & PRINT MEDIA

METAL
CASTING

IMPACT 2.0

METAL
CASTING

THE LAST TACTICAL MILE [LTM] SEMINAR SERIES IMPACT 2.0

ADDITIVE MANUFACTURING
FOR METAL CASTING

Raising the bar on high-impact education and networking for foundries and government/domestic supply chain partners.

THE QUAD ROOM | 1720 Hudiburg Drive

MAY 14,2025 | ROSE STATE COLLEGE | wicuestcio, ok 73110

HIGHLIGHTS

+ The OEM Perspective: Understand why
OEMs want you to apply this technology

+ Mold Design Applications: Best practices
regarding integration of AM for mold design

+ Material extrusion printers and
their application to hybrid tooling

+ Materials and Consumables: What is being
utilized today and what the future holds

+" Large Format Printers: Operations and
Best Practices

+" Future Technologies: Discussion on what
new AM may be coming and its impacts

+" Expert Panel Q&A: Engage with Industry Leaders

+ Networking Hub: Foster connections, share insights,
and stay updated on current trends

- B k
.ra;_-‘gi:d

o

ok 11 | DEFENSE ACQUISITION PROFESSIONALS ~ BOOK YOUR SEAT
JorN D= @ earn 7 CONTINUOUS LEARNING POINTS TODAY!
(CLPs) for attending, contact
Brittany Engel for details. https://AMMetalCasting3.eventbrite.com

CHARGE.

Government and OEM casting consumers require increased agility
in the casting sector to enable operational availability of critical
platforms. Additive manufacturing for metal casting offers reduced
lead times, ability to cast complex parts and reduce scrap.

Key Takeaways: You will understand how the technology facilitates
more agile casting production for your organization and your supply
chain partners. Presenters will share best practices on current
technology applications for tooling and toolingless approaches to
mold design. Networking sessions will connect you with experts
and early adopters who will broaden your team’s vision of how to
leverage this advanced manufacturing approach to reduce lead
times and produce challenging cast parts.

Who should attend this training? Government engineers and
procurement professionals, OEM, Tier I/Il casting consumers,
foundry technical staff, engineering and technical students.

We are looking forward to seeing you!

CONTACT Brittany Engel, Engineering Project Manager bengel@ybi.org  HTTPS://YBI.ORG

wearnersHiPwitH ARSI America Makes
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METAL
CASTING

THE LAST TACTICAL MILE SEMINAR SERIES IMPACT 2.0

ADDITIVE MANUFACTURING
FOR METAL CASTING

Raizing the bar on high-impact education and netwerking for foundries and their supply chain pariners.

WORKSHOP
EXPERTS

Defense Acquisition Professionals carn 7 Continuous Learning

Points [CLPs) for atterding. condact us Tor ditadls

THE LAST
TACTICAL MILE

SEMINAR SERIES

ADDITIVE MANUFACTURING
FOR METAL CASTING

Do you want to increase platform
operational availability?
Are critical castings a challenge to
your defense and OEM organizations?

YOUR technical staff can learn
from our experts about how
additive manufacturing can
help you reduce lead times
and increase supply chain
availability.

Diefemse bogution Probrasionah ears T COMT R LEARNG POINTS [CLPY) fer attrmdng

i parrwersiipwith N America Makes

SOCIAL MEDIA POSTS

IMPACT

2 FOR METAL CASTING

rk & Museum in Birmin ad 20 LTM SEMINAR 02/18/2025
MORNING AGENDA AFTERNOON AGENDA

8:15-8:30 DOORS OPEN FOR CHECK-IN 12:20-12:35  LUNCH WILL BE SERVED

Central
Standard
Time (CST)

The ELECTRA ROOM in Vulcan Park & Museum

1701 Valley View Dr., Birmingham, AL 35209
12:35-1:20 Innovations & Panel Discussion

8:30 - 8:40 Opening Remarks & Introductions

05 All PRESENTERS
Rich LONARDQO, Principal, Defense
& Energy Systems
8:40 - 9:05 The OEM Perspective 1:20 - 2:10 Printer Materials & Innovation
01 Dr. Kirk ROGERS, Ph.D., Principal Consultant 06 Kelley KERNS, Director, New Business
for M&P Gravity Works Development HA International, LLC

Marshall MILLER, Applications Engineer,
Pellet Extrusion Technology for the foundry,

Dr. Dustin GILMER, Assistant Professor,
Material Science and Engineering at the

3D Systems University of Tennessee & UT Space Institute
9:05 - 10:05 Printed Mold & Core Design Fundamentals 2:10 - 2:30 NETWORKING BREAK
O 2 Dave RITTMEVYER, Director, Business

?eecvherl]g?orgieelt at Matthews Additive Buying versus Making: All you need to know

Dr. Jason WALKER, Ohio State University 2:30 - 3:30 about printed mold & core production

CDME, Director, Materials and Processes 07 Brandon LAMONCHA, Director of Additive
Manufacturing, Humtown Additive

Dave RITTMEYER, Director, Business

Development at Matthews Additive

Technologies

10:05-10:20  NETWORKING BREAK

Extrusion Technology for Production
10:20-11:20  Patterns & Core Equipment 3:30 - 4:00 Innovations & Panel Discussion

All PRESENTERS

03 Marshall MILLER, Applications Engineer,
Pellet Extrusion Technology for the foundry, 08

3D Systems
4:30-530 Sloss Furnace Tour

O 9 20 32nd St N, Birmingham, AL 35222

Large Format Sand Printer Lessons
11:20 - 12:20 Learned & Best Practices

04 Nathaniel BRYANT, Project Engineering
Manager, Metal Casting Center,
University of Northern lowa

Jerry THIEL, Retired Director of the UNI Metal WRAP-UP DINNER

Casting and Foundry 4.0 Centers 7.00PM  THE FISH MARKET

No Host Dinner | https:/www.thefishmarket.net/

%Ew;tﬁt’n”fﬁ““é} SESSION 3 | SAVE-THE-DATE!
/'ﬁn/n‘i - V/Defense Acquisition Professionals OUR NEXT [LTM] WORKSHOP: MAY 14, 2025

il @ earn 7 CONTINUOUS LEARNING PoINTs  ROSE STATE COLLEGE | MIDWEST CITY, OK
=t (CLPs) for attending. REGISTRATION: https:/AMMetalCasting3.eventbrite.com

[V]vethens IR < Humtowny

amoue

4R 3D SYSTEMS N 0 Works
0 Y

University of R R
””I Northern lowa L L N L THE CHim STAT YOGS TOWMN
bl i e U o

UnNrvERBITY

OUR PARTNERS

DEFENSE & ENERGY SYSTEMS 1=

SLIDE DECKS

HIGHLIGHTS

The OEM Perspective: Understand why OEMs want you to apply this technology

e THE LAST TACTICAL MILE SEMINAR SERIES

< USRS =R

@ FOR METAL CASTING

OCTOBER 30, 2024 ©2023 30 SYSTEMS, INC. | ALL RIGHTS RESER

inpartnership it SN .
America Makes

INPARTNERSHIPWITH” Nt e

CONTACT: BRITTANY ENGEL: bengel@ybi.org or HTTPS://YBI.ORG

LARGE-SCALE EVENT POSTER

METAL
CASTING

THE LAST TACTICAL MILE SEMINAR SERIES IMPACT 2.0

ADDITIVE MANUFACTURING
FOR METAL CASTING

Raising the bar on high-impact education and networking for foundries and their supply chain partners.

SAVE-THE-DATE!

FEBRUARY 18,2025 | VULCAN PARK & MUSEUM

1701 Valley View Dr, ELECTRA Room in Birmingham, AL 35209

WORKSHOP |
. EXPERTS &
Ald
Moied 7 | . . -
Professionals (cLps) CoNTACT Er:éti;aegr‘i,ngr}‘gr:jlect Manager ::E:.I/[/@\)’Bbllglzi wearmversipwir MR America Makes

EVENTBRITE

CERTIFICATES

WIFI NAME: XXX METAL
PASSWORD: XXX CASTING
IMPACT 2.0

THE LAST TACTICAL MILE SEMINAR SERIES

T s TACTURING

THE LAST TACTICAL MILE [LTM] SEMINAR SERIES ez :AST I N G
A D D I T I V E M A N U FACT U R I N G Indries and their supply chain partners.

FOR METAL CASTING

Raising the bar on high-impact education and networking for foundries and government/domestic supply chain partners.

mm %ﬂ Ry
CASTING
m IMPACT 2.0  EhaAlly

Government and OEM casting consumers require increased agility in the
casting sector to enable operational availability of critical platforms.

8+ SEMINAR dtimes, ability to cast
LOCATIONS complex parts and reduce scrap.

Key Workshop Takeaways: You will understand how the technology facilitates
11+ EXPERTS i P v Youwl " A
more agile casting production for your organization and your supply chain

partners. Presenters will share best practices on current technology appli-
l.l N KED I N m cations for tooling and toolingless approaches to mold design. Networking
° sessions will connect you with experts and early adopters who will broaden lakes
CJ your team’s vision of how to leverage this advanced manufacturing approach
to reduce lead times and produce challenging cast parts.
\ia .“_‘;‘,.‘.ai;;. (cLps)
SCOE Defense Acquisition Professionals Who should attend this training? Foundry technical staff and procurement
o earn 7 Continuous Learning Points  professionals, OEM, Tier I/l casting consumers, government engineers,
\ (CLPs) for attending, contact engineering and technical students.
Brittany Engel for details!
g IN PARTNERSHIP WITH m AmericaMakes
METAL
CASTING
THE LAST TACTICAL MILE SEMINAR SERIES MpACT 2.0

ADDITIVE MANUFACTURING
FOR METAL CASTING

Raising the bar on high-impact education and networking for foundries and their supply chain partners.

Help Us Improve: Share Your Thoughts on the Workshop Save time & attach your business card!

Name: Email:

Title: C y:

[3][a][s][e][7][8] [s][w]

ikely most likely

METAL THE LAST e circle or check the number of stars
CASTING TACTICAL MILE
IMPACT 2.0 | SEMINAR SERIES

nies’ operations?

ADDITIVE MANUFACTURI
FOR METAL CASTI

This is to certify that the defense acquisition professional T

John Doe

has earned 7 CONTINUOUS LEARNING POINTS (CLPs)
for participation and attendance of a LTM Seminar Session, Impact 2.0.

lease complete the questions on the backside.

DATE OF ISSUE: 02/18/2025

ARNING POINTS (CLPs) for attending.
me, title and email address.

!'rica Makes

/e
'/i L ’H S Z:{ 7L | j\"‘ ’ \ Q
w\i{;tqﬁmﬁ\::u;v W Ld/ — BRW?&/NV ENGEL S U R\/ EYS

Vice President, YBI Advance Manufacturing Programs

Engineering Project Manager

-115-‘7 YBI self certifies that attendance at this one-day workshop accounts
voestown  for 7 CONTINUOUS LEARNING POINTS (CLPs) for defense acquisition professionals.

Raising the bar on high-impact education and networking for foundries and their supply chain partners.
This certificate may be used to validate the training requirements of a continuing education program.

wosvessur s UM America Makes



¥4 OWA RURAL

# DEVELOPMENT COUNCIL

IOWA RURAL DEVELOPMENT COUNCIL |

REBRAND | DIGITAL & PRINT MEDIA

CUR MISSION TEAM OF THE COMMITTED

s bo @nhance comamanities by providing the

resources, quidance, and opgortunitios they need '-E::'-'—'E:a““’ HOSTED
o thirives. Vi e comrmitted (o empovering EXCHANGE
lowvans throush education, netwerking, and best 500+ 9

practices o build a brighter future. LEMIER T MRS

?5"" HIFRAL

COMMLINITIES SLIBMITS

INFORM.
INSPIRE. MOVING THE NEEDLE

IRDHC. is committed to deffvering the highest quality
Serices And programs Lo thi Communitios v sera,

Wi Strbai b e innovathe and forwand- thinking, alweys
pshing oursehees to Find rncw and Better winys to meet
thi e of mural lowa, The Cowncil is dedicabed to esoel- = ol
e oy v B Reld i i - THEIR COMMLUIRITEES.
able for delvering results that rmake a real difference.

THE SLREMIT BRINGS
TOGETHIR COMMUMTY
TEANS TD DISCUSE
THE CHALLENGES AND
PPORTUNITIES i

INVOLVE.

INNOVATE. IOWA RURAL

DEVELOPMENT COUNCIL

. |

B WIOWA RURAL
T DEVELOPMENT COU
WHAT MATTERS

IMFORM: Equipping rural kowans with best prac-
tices & knowledge to address challenges & seize
cpportunities,

IMSPIRE: Sparking passion & collaboration to
showcase rural lowa's potential.

TABLE COVER

INVOLVE: Engaging stakehalders to ensure every
woice shapes rural lowa's future.

\ INMOVATE: Championing creative solutions to

i £ | boawa’s uni f
Join Teaﬁaml meet rural unique needs

P: 641-990-4757 | E: ‘dlrecmr@lowardc org | iowardc. org

a \ 5 Join OUR Team!

Bringing together partners 1o advance the interests of rural lowa 1Owa rdc.ﬂ rg %

BANNER

Fiwarss S

v £ e i 1

a1 R

OFFICE MUST-HAVES

“IRDC understands ‘rural’ and
the needs of those who live
and work in rural areas of
lowa. It is the first

IRDC |
Presentation

organization
| support each year.”

- Jodie Geist, Ringgold County
Development Corporation

Presented by: James Hoelscher

MOVING THE NEEDLE OF RURAL IOWA

IRDC is committed to delivering the highest quality services and programs to the communities we serve.

We strive to be innovative and forward-thinking, always pushing ourselves to find new and better ways to

“My second week on the
job, | attended an economic
development conference
and felt inferior, irrelevant, anizations and

and insignificant. A few - all working to TEAM OF THE COMMITTED
weeks later | found the lowa POWER i the quality of life

meet the needs of rural lowa. The Council is dedicated to excellence in everything we do, and we hold

W lIOWA RURAL

DEVELOPMENT COUNCIL

ourselves accountable for delivering results that make a real difference.

ting point

Over 700 engaged lowans and leading organizations are the lowa Rural Development Council. Members

Guidelines

EMAIL
director@iowardc.0r9

ONLINE

HONE
L p 990-4757 https://iowardc.org/
641-990-

I SLIDE DECK
E— PRESENTATIONS

Rural Development Council/
Empower Rural lowa joint
meeting. | networked with
people of similar sized
communities, people who
understand the challenges
and needs of rural America,
and people who value what
rural lowa does for our state.
| finally found my people!”

- Cierra Fountain,

Decatur County Development
Corporation

WeIOWA RURAL

@ DEVELOPMENT COUNCIL

- WITH POPULATIONS UNDER

OF CONNECTION

- OVER 70 COMMUNITIES DIRECTLY IMPACTED
- 46 SWOT TEAM MEETINGS OVER 4 YEARS

IOWA RURAL
SUMMIT

8 YEARS -
2.300+ PARTICIPANTS -

[=])E:[=]

visiT

OuR
WEBSITE  IOWARDC.ORG

and strengthen rural lowa.
For me, the value of IRDC

is learning about creative
solutions to community
issues from across the state
so | can help build momentum
for a better future in my own
community.”

- Bruce Nuzum,
lowa Area Development Group

Wl OWA RURAL

?" DEVELOPMENT COUNCIL

TABLE TENTS

provide resources, serve as connectors and advocates, or may simply be individuals with interest and
passion for rural communities. There is much to do. Thankfully, a growing cohort of more than 50 IRDC
members contrib iz finenaly to our shared work.

CONSIDER YOURSELF A MEMBER
OF THE IRDC TEAM IN 2025
& LET’S GET STARTED.

el OWA RURAL

DEVELOPMENT COUNCIL

JOIN OUR TEAM!

Contact Bill Menner, Executive Director
EMAIL director@iowardc.org

P: 641-990-4757 | Em
iowardc.org

ol

IOWA RURAL DEVELOMENT COUNCIL P: 641-990-4757 | E: director@iowardc.org | iowardc.org

ONE-PAGE FLYERS



2025 | IOWA RURAL SUMMIT

REBRAND | DIGITAL & PRINT MEDIA

IﬁWA RURAL

SUMMIT 2025

- APRIL
J

REGISTER
TODAY!

10™ & 11™

at the Gatfﬁn-vay Hotel &

onference Center in Ames

| /URAL ROCKS!

Connect, collaborate,
& energize your
ENERGIZING community with

I.PWA RURAL

SUMMIT 2025

LINKEDIN PROFILE

THROUGH
CONNECTIONS!

EVENT POSTER



2025 | IOWA RURAL SUMMIT

REBRAND | DIGITAL & PRINT MEDIA

JAMES
HOELSCHER

CECD | UNI BCS
Institute for Decision Making

I®WA RURAL

FRONT SIDE

JAMES
HOELSCHER

CECD | UNI BCS
Institute for Decision Making

I®@ WA RURAL

BACK SIDE

SUMMIT LANYARD - BLUE | SIZE 3X4 INCH
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SUMMIT INFORMATION | SRl D, AGENDAS I

& WORKBOOK PACKETS ‘*" & SPONSORS

ENERGIZING

COMMUNITIES
THROUGH

CONNECTIONS!

N ROOM e WA RURAL
BREAKOUT SESSIONS

IOPWA RURAL

SUMMIT 2026

WA R U RA L APRIL 8'10, 2026 Welcome Reception

Resource Connections Forum

Live Music - James Tutson Rollback

SUMMIT 2025

Interested in becoming a sponsor or in planning next year's

evant? Join the 2026 Summit Committes! Contact Bill Menner ENERGIZING COMMUNITIES THROUGH CONNECTIONS! . -y

via email for more infarmation: director@iowardc.org

SLIDE DECK PRESENTATIONS SAVE-THE-DATE BREAKOUT ROOM POSTERS
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GROWTH IS
OUR BUSINESS.

% 319-273-4692 =4 info@advanceiowa.com  :
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advanceiowa.com
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SCHEDULE
YOUR

CONSULTATION
(AT NOT COST)

Let’'s shape YOUR next chapter.

) 8120 Jennings Drive | Cedar Falls, IA 50614 %, 319-273-4692

4 info@advanceiowa.com  :advanceiowa.com




SCHEDULE
YOUR
CONSULTATION

Schedule your Consultation

Your initiative deserves bold, visual momentum. Schedule your free
consultation to explore how our design-driven tools and strategic frameworks
elevate ideas into results—starting with your next milestone.

SHAPE YOUR NEXT CHAPTER.

8120 Jennings Drive | Cedar Falls, IA 50614 319-273-4692 info@advanceiowa.com advance iowa.com follow. share.



Inspired by what
you’'ve seen?

CLICK!
to
learn
more.

@ Download the flyer.

® Review price guide.

© Explore our website.

LET'S SHAPE YOUR NEXT CHAPTER.

o
Q 8120 Jennings Drive | Cedar Falls, IA 50614 % 319-273-4692 4 info@advanceiowa.com < advanceiowa.com ke, follow. share. f In



https://advanceiowa.com/sites/default/files/inline-uploads/AICFlyer_0.pdf
https://advanceiowa.com/sites/default/files/inline-uploads/AIC02PriceGuide_0.pdf
https://advanceiowa.com/growth-solutions/impact-communications

i
@
3

LET'S SHAPE YOUR NEXT CHAPTER.

§) 8120 Jennings Drive | Cedar Falls, IA 50614 . 319-273-4692 ¥4 info@advanceiowa.com  £:advanceiowa.com like. follow. share.




